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(Human Resource Management)

(Theory)
Group-A
1. Answer any four of the following questions : 12x4=48
(a) Discuss the factors influencing Human Resource Management.
(b)  Explain in brief the emerging challenges of Human Resource Management.
(c) How is downsizing done in organizations? Discuss.
(d)  Explain with example job analysis, job description and job specification.

(e)  Discuss different sources of recruitment.




()

Explain the different stages involved in a selection process.

(g) Discuss the different methods of performance appraisal.
(h)  Discuss the different methods of grievance-handling and redressal.
Group-A
2. Answer any six of the following questions : 2x6=12
(a) Define Human Resource Management.
(b)  What do you understand by Human Resource Development?
(c) What do you understand by workforce diversity?
(d)  Write any two differences between Human Resource Management and Human Resource
Development.
(¢) What do you understand by Human Resource Information System?
()  Define Human Resource Planning.
(g) Mention any two aspects of training.
(h)  Give examples of fringe benefits.
(1)  What do you understand by Industrial Disputes?
() Mention any two importance of voluntary retirement system (VRS).
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Or
Principles of Marketing

(Theory : Marks - 60)

Group-A
1. Answer any four of the following questions : 12x4=48
(a) Define ‘Marketing’ and distinguish it from Selling. 2+10
(b)  Briefly discuss the process of buying decision by a consumer. 12
(c)  What are the elements of Marketing Mix? Outline its significance in achieving success in
marketing. 2+10
(d)  What do you mean by Product Life Cycle? Discuss the strategies adopted by a marketer
in the stage of introducing a product. 3+9
(¢)  What is market segmentation? Outline the importance of market segmentation.
3+9
() What is packaging? Discuss the major functions of packaging in marketing a product.
2+10
(g2)  Discuss the factors to be considered in selecting an appropriate channel of distribution.
12
(h)  What do you mean by sales promotion? Outline major advantages and disadvantages.
2+(5+5)
Group-B
2. Answer any six of the following questions : 2x6=12
(a) What is meant by the term, ‘Market’ in the perspective of marketing management?
(b) What do you mean by FMCG?
(c) What do you mean by ‘Product Mix’?
(d) Whatis a ‘Family Brand’?
(e) What is ‘Rural Marketing’?
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Who is a Merchant Wholesaler?
What is ‘Comparative Advertising’?
What is ‘market Penetrating Pricing’?

What is the main point of distinction between Advertising and Publicity?

()  What do you mean by ‘Primary Package’?
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Or

Auditing & Corporate Governance

(Theory : Marks - 60)

Group-A
1. Answer any four of the following questions : 12x4=48
(a)  Suggest a suitable internal check system in relation to payment of wages in a large
manufacturing concern.
(b)  What are the qualifications and disqualifications of an auditor under the Companies Act,
1956.
(c)  What is Environment Audit? Discuss its scope, application and objectives.
(d) How would you verify Sundry Creditors, Goodwill and Sundry Debtors as an auditor.
(e) () Whatdo you mean by interim audit? Why is it used?
(i)  Explain ‘unqualified audit report’.
() (@)  Discuss the civil and criminal liabilities of an auditor under the Companies Act,
1956.
(i) Can Shri Hariprasad, a partner of Tata Motors Ltd. be appointed auditor of that
company? Justify in brief.
(g) What is business ethics? Describe its nature. Is business ethics a necessity?
(h) (@)  Give an idea of CSR.
(i)  Write notes on : CSR Committee and CSR Models. 4+(4+4)
Group-B
2. Answer any six of the following questions : 2x6=12
(a) What is Audit Programme?
(b)  What is meant by contingent liability?
(c)  What is meant by ‘Statutory Audit’? Where is this audit applicable?

(d)

What is meant by ‘window-dressing’ of a balance sheet?
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What is vouching?

(f)  State two major corporate scandals in India.
(g) What do you mean by corporate ethics?
(h)  How is the first auditor of a company appointed?
(1)  What do you mean by Cost Audit?
(j)  Mention two rights of an Auditor.
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